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Abstract

The paper deals with a recent strongly discusspit im the Czech Republic, which is a restrictioh o
shopping hours. The ways of restrictions in thedf® discussed as a starting point, for assessingettsons of
the Czech political will to regulate opening hoimsupermarkets. Positives and negatives of suggalation
are shown together with its economic, social arldipal effects, with special accent on the Czeakec

Although the issue of opening hours in the supeketarseems to be solved in many states, it is &ojpit
in the Czech Republic. The Czech Senate dealsrtlyneith a legislative proposal of restriction stiopping
hours. Let us look at the international experietaicget to know the ways of possible regulation #eh think
about the Czech environment and the Czech poliicahe in relation to this topic. We will then diss the
positives and negatives of regulating shopping $i@umd also its effects and relate them to the CRegjublic.
The international experience may help us in assggbie Czech individual case and vice versa, soenergl
conclusions may be derived in the end.

Current situation in the Czech Republic concerningshopping hours

First of all, we will introduce the situation ingiCzech Republic, as it was the incentive that meddeal
with such a topic. Thirteen senators proposed lathit should regulate shopping hours both in retad
wholesalé in the Czech Republic in February 2013. The stslmuld be closed at seven enumerated public
holidays plus at Christmas Eve in the afternoonwelcer, only bigger shops are involved (more thab &m)
and some of them are not concerned at all (phassashops at airports and bus and train staticgtsolp
stations etc.). This bill was later approved by $emate in June 2013. (The Czech Senate, 2013)tNehsss,
the bill did not get to the House of Commons, @&sdtwere early elections.

The same proposal came into the Senate aftervelsithbilisation of our political scene in sprir@la. The
reasoning of restricting shopping hours are a®yWdt The workers cannot fully dedicate themselwetheir
families, as they have to work, while their childigave holidays. The family should be togethercdilhys and
have time for family affairs, apart from others.héT Czech Senate, 2014a). The reconciliation of varét
family life is therefore the main reason of thepmsal.

The bill counts on a minimum effect on the statddmi: On the one hand, some money will be needed fo
administrative supervision over the compliance wlith law. What is more, the revenues of the statlgét are
supposed to be lowered by the taxes from the pmofigained at those public holidays. On the ottzerd, some
of the turnover will be made by smaller shops ooséhdays and some of them will be realised in stahd
shopping hours, the impact on the state budgetldtibarefore be very low. Moreover, higher inconfiesn
tourism and free-time services are to be expe¢tdw: Czech Senate, 2014a).

Big entrepreneurs will have limited sales on thgsdaf public holidays; however, they save wagesast
part of overhead costs. The law should also helgllssnd medium enterprises, as the competition fileenbig
supermarkets will be eliminated at public holidaffshe Czech Senate, 2014a). The bill counts onuialie
social effects, as people will have more free timespend with their families and doing hobbies, ahhis
accented from the EU.

' we mainly use the word “retailers” in the articées they would be regulated by this act above amng every subject regulated, i.e.
also wholesalers.



E-Leader Milan 2014

International experience

It is necessary to state that the issue itselbisregulated at international level. An appropritgamework
could be considered within the multilateral tradsygtem of the World Trade Organization; this in&tional
organization does not deal however, with labounddads from any perspective §&tova, 2013). We do not
find either any limitation to time of production selling within the rules of International Labourganization.
Thus the regulation of opening hours internatigndiffers very much. We will focus on the EU, &g tCzech
Republic is its member and as the EU countriecalerrally more closed to our country. We may dévithe
ways of regulation into three main types:

* no regulation
« self-regulation/ common practice
 regulation

The first one is recently to be found in the CzBapublic, but also in Croatia or in Italy. Howevitrere are
some countries, where therens restriction, with the exception of alcohol, the sale of whisHimited some
days (Estonia, Ireland, Latvia, and Lithuania). Sweden, there is also no restriction of shoppingr$io
however night work is generally regulated. Nevdehg, there may be a collective agreement withettadons
that permits night work. In Slovenia, shopping tsoare also not regulated but the retailers mustradio rules
about work on Sundays, public holidays etc. (Eunat@rce, 2012).

Non-written rules about shopping hours that areegadly accepted and adhered, may be included in sel
regulation. Bulgaria is one of the examples of mmemn practice, where Sundays are closed or opgnfiath
10 a.m. till 2 p.m., opening hours on Saturdaysremenally shorter as well (closed at 5 p.m.). Hogrevhere
may be supermarkets and hypermarkets running ewasstop (Eurocommerce, 2012). Wittsef-regulation,
some voluntary written/oral agreement of retait@mes also into consideration that would proteetvrkers,
by limiting opening hours on public holidays/Sunsgaiiowever, we have not come across a codex like th
Nevertheless, it is obvious that one should befehret to breach European law (competition andtarst

policy).

Regulation may have different shapes (Eurocommerce, 2012):

1. Some countries regulatmly larger stores; the size may be given by turnover (Denmark), nemuf
employees (Belgium) or floor space (Finland, thététhKingdom except for Scotland).

2. The regulation may depend also on toenmodity sold. There are exceptions for butchers, bakers,
newsagents and tobacconists, florists, petrolastatidairy products, museums, convenience stores,
pastry shops, photography shops, antiquaries, ltetieivers etc.

3. In some countries, the regulation is determinediobgl authorities (Hungary on working days, Poland
on Sundays, Romania except for selected publidlagd), or byregions (Germany, Spain — there is
newly a central regulation; however, ignored by samgions). In other countries, the regulation is
fully centralised. Nevertheless, we may find countries with centegjulation, where local authorities
may grant exceptions of modify it (France, Gredlee Netherlands, and Portugal).

4. In some countries, there are aks@eptiongdifferent regulation fortourist areas (Belgium, Austria,
Cyprus, France, Malta, the Netherlands etc.), mjilstations and airports (Spain, Germany, Portugal
etc.), resorts and places of pilgrimage (Germadnig)cities (France, Malta).

5. Regulation also differs idays regulated. Whereas somewhere, only some public holidayseaalated

(Denmark, Hungary only Christmas Eve, Romania, &), some countries regulate also Sundays

(France), others regulate even working days (Luxamtdp the Netherlands, Malta etc.).

Austria regulatesnaximum opening time per week (72 hours).

Regulation may also be dependensommer or winter season (Cyprus, Greece).

There are alsepecial provisions to the regulation, like the possibility to choose an alternativesahg

day to Sunday (Belgium), possibility to open oneptional Sundays (before Christmas in Greece),

possibility to choose few Sundays open during & yFrance), longer opening hours if the following

day is a public holiday (Belgium), early closing Wvesdays and extended shopping hours on Fridays

(Cyprus) etc.

9. Regulation may also by softened by an agreemest@él partners (Luxembourg).

©oNo
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Reasons of regulation

Let us now shortly look at the reasons of suchaulegion in international context. There are twoirma
incentives to regulate opening hours (or shoppimg$ or working hours in general):
* religious
* social

We may find regulation of working hours many thau$agears ago in the Bible. “Remember the Sabbath
day, to keep it holy. Six days you shall labour aledall your work, but the seventh day is a Sablodtthe
LORD your God; in it you shall not do any work, youyour son or your daughter, your male or youndée
servant or your cattle or your sojourner who staith you.”. (Bible, Exodus 20, 8-1(3eligious reasons were
at the origin of regulation and still dominate omge countries (Germany, Austria).

Social reasons of limiting opening hours are tightly Bikto the religious ones. However, wellbeing of
people is in the centre here, not respecting the@@mmandments. This “wellbeing” may have variousrs
(free time, being with family, time to celebratelaxation). These reasons also prevail in the CRsgtublic.
The proposal wants to encourage not only the eneelewf the supermarkets, but also other peopleetdheir
family life more intensively those days (culturattigities, family trips, sports, other activitieg)stead of
spending time by shopping (The Czech Senate, 20 &) “respect and tradition” have been named amon
social reasons of introducing such a law (The CZ&atate, 2014b).

If we now focus only on regulation of shopping heur big shops, we will find another reason of tatjan
(a political/economic one): “the opportunity for some small businessesade without competition from larger
retailers” (Productivity Commission of Australiaro@rnment, 2014). This reason has also been namiba i
Czech Senate when discussing the proposal (ThehC3eoate, 2014b). However, the social motivation
prevails.

Effects of the regulation

The above named reasons of regulation bring ushdopbsitives and negatives of such legislation. Its
proponents claim that it increade=alth and well-being of people, their feeling of tradition, history arespect
to religion (The Czech Senate, 2014b). These ame moless intangiblpositives. However, we may find also
more tangible ones, represented by the above nauppdrt of small and medium sized enterprises, on which
such a regulation could have positive economic thpes they would be protected from competitioriaoger
shops those days (The Czech Senate, 2614b)

To sum it up, regulation of shopping hours positivefluences:
» employees of the retailers regulated
» customers (spending time in a more valuable way Hm@pping)
» small and medium size enterprises

If we seek for thenegatives, we could also divide them into groups accordmthe subject influenced, thus,
the following ones may be negatively affected:
* the state
* retailers regulated
» employees of the retailers
» customers

First and foremosthe state may gain lower taxes (VAT, tax on profit of theaiers and tax on employee’s
income). However, the Czech proposal says that irobable that the sales from the days regulatitdmly
transfer to the smaller retailers or to other shmgpplays. Moreover, as people will have more figetthose
days, an increase in taxes from tourism and o#isutle time services may be expected (Senat 20t4snot
the shopping hours, but the purchasing power opleedhat limits the sales in retail (Senat 2014xwever,

2 Nevertheless, according to the KPMG study closieg eholesale stores like Makro Cash & Carry magrelsarm the small and medium
enterprises. As the speaker of Makro said, retaies up to 200sqm represent one third of its cnste. Another third is formed by the
restaurants and other gastronomic facilities, whiehvery busy at the weekends and on public haidas freshness is stressed very much
recently, it would paradoxically harm them as theuld not be able to serve their customers thoge.d@yden 2014)
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we expect rather transfer of the shopping to sotheradays than to leisure time activities. The cttite of
expenditures of households (see the table belolWhuat change only because some act prohibits shgpm a
few days a year.

Table 1 Structure of expenditures of the Czech hoesolds in % in 2013

01 Food and non-alcoholic beverages 20,2
02 Alcoholic beverages, tobacco 2,8
03 Clothing and footwear 4,7
04 Housing, water, electricity, gas and other fuels 22,3
from that: basic housing 20,6
05 Furnishing, household equipment and routine maintenance of the house 55
06 Health 2,6
07 Transport 11,0
08 Communication 4,3
09 Recreation and culture 9,3
10 Education 0,6
11 Restaurants and hotels 5,2
12 Miscellaneous goods and services 11,6

Source: Czech Statistical Office (2013)

Retailers lose their revenues from the days regulated. Aleetéorced to close earlier than desired suffer
from excess capacity, since capital investment @gample, plant and equipment) is not fully utifise
(Productivity Commission of Australian Governmed@14, p. 278). However, as it was already mentioned
earlier, many people only go shopping some othgr alad therefore, the gap in total sales may nabbeig.

A study of Tanguay et al. (1995, p.521) says tpatmlists think that it is “expensive to close Sumdays.
Since most operating costs other than wages (&i¢gtinsurance, maintenance, etc.) are fixed iadépendent
of the number of working hours, the average fixedtg per unit sold are reduced by opening on Sunday
sales increase (at worst they stay constant). Mereopening on Sundays allows stores to managedioeks
better, especially those of highly perishable goldds fruits and vegetables... less produce is edhsind last
minute sales are less frequent (i.e., by stayirgnam Sundays, managers do not have to sell pdictery
low prices on Saturday afternoon to get rid of whiat could not last until Monday morning).”

Employees of the retailer should have been benefited bytingitheir work on holidays. However, the
opposite may occur: they lose money, they coulchget paid for working on holidays, which is noringdaid
even better. On the whole, there are fewer jobs. tRenployment reduction appears to come at theafgsart-
time employment (Burda, Weil, 2005, p.21Whether the employees are benefited by such amranot,
depends on what they actually want: They are begtkéinly in case, they do not want to work thesgs dand
they are forced by their employer to do so (e.gakthreat of job loss). Nevertheless, if they preferking
more and working on better paid days, they mayesdfbm such a regulation.

Customers do not have the possibility to shop on the refgdaays. Especially if they have to work during
the “normal” not regulated hours (they have “nortwabrking week and are tired in the evenings), tieeuld
welcome the possibility to shop on Sundays/pubbitidays. By narrowing the range of time availabde f
shopping, they also force consumers to shop asdahee time as everybody else (Productivity Commissio
Australian Government, 2014, p. 279). This leadsctingested car parks, traffic jams in and aroueigir
precincts, longer queues at checkouts and moredadwetail outlets” (ibid). At the same time, negat
externalities may result from coordinated leisuresynchronized economic activity. Anyone who hasted
Central Park or the Jardin du Luxembourg on a swmegkend can appreciate this claim (Burda, WeiQ520

p.2).

However, KPMG has conducted a research concethiggopic in the Czech Republic. A representative
sample of 1000 people responsible for shoppinghéir thousehold were asked in March 2014, whethey th
would mind if the shops were closed on public hajl and Sundays. The results are shown in thewfoifp
chart:

Chart 1 What is your opinion about closing shops osundays and public holidays?

3 For an evidence of increasing employment by deeggul of opening hours see e.g. Skuterud (2005).
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14% H | do not mind either of them

4%
| do not mind closing on

public holidays. Closing on
Sundays would bother me.

18% M | do not mind closing on
Sundays . Closing on public

64% holidays would bother me.

M It would bother me

Source: KPMG (2014)

The chart shows that more than a half of the pdjmnavould not mind any regulation of shopping tean
Sundays or public holidays. The majority of yourgpple would not like to accept such a decision, re&s
older people used to this kind of regulation arestiyandifferent.

We may also divide the effects into:
* economic
» social
* political

We have already discussed the former two above.ettyomic effects involve an impact on small and
medium size enterprises (increased revenues)jamtgllower sales), state budget (VAT, tax on fetai
income, tax on income from leisure time servicag,dn income of the workers in retail and free tgeevices)
and retailers” employees (lower inconm&jcial effect means an enhanced well-being of retailemskers, due
to more free time spent with their families at tilee when the children have days off.

Political effect has not been mentioned so far. It is ndbdadiscussed that every legislative proposal has
some political interlinks and relations. There arany acts that are results of lobbying which netagtk is
honest and sometimes may be linked to corruptiomeshills are only proposed because elections eae and
voters want them, regardless of their effect iufet Populism influences political decisions veryam We
have to be aware of the fact that many politicatislens are adopted because they bring advantagtset
politics, not to general public.

Effects of the regulation in the Czech Republic

Palitical effects (and grounds) of the Czech proposal toectupermarkets on selected public holidays are
disputable. On the one hand, there are trade uffiigining for the rights of retailers” employeessBing such a
law means to ingratiate oneself with them. On ttreeohand, there are customers (representing nutessy
than retailers” employees) and many of them wagbtshopping on public holidays. At first sightséems that
such a proposal should not be a populist step af more voters should be against.

However, there is the Olson paradox (Olson, 19@§)ng that smaller groups further their interestscin
better than larger groups. One of the reasonsaisithyou get a small benefit for a small group psfople
exchanged for a relatively big cost of a very bigup of people, the cost of the individuals will bey
compared to the benefit of individuals from the Brgeoup. In other words, doing well to the trad@ans may
be advantageous for the politics, as the membetheotrade unions will notice the change, contrarythe
general public which will not recognise any loweyiof the state budget income. Closing the largeestonly
on seven and a half days should be insignificantrfany people (compared to closing e.g. every Sgnalad
therefore the politicians may expect that theiryapty will rise with trade union members and wilbt be too
much affected with other voters. To make a conoesgb trade unions) regarding opening hours isheasier
than to satisfy them in their other demands that represent much bigger problem for the state budge

Moreover, even the general public could be satisfigh such a law. Retailers have a very bad rejoutdn
the Czech Republic (because of their own mistakelssametimes “predatory” behaviour, but also beeafs
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some groups of agrarians and food producers whichot use bad hearsay of retailers to support to@in
interests). Therefore, it may be a populist stepdmt at the Public Enemy and disable it to expioé poor
Czech employees.

Regardless of the fact whether positives of suldwaproposal prevail or whether there are more teegs
we have to be aware of the fact that passing sutdwais only the first step, opening the way totlier
regulations of opening hours on other public holgjéSundays and maybe even Saturdays and workiygy da
Passing such a law would break a psychological @ayyntowards further regulations, and this politietiect
seems to be much more important than social or aoaneffects of the proposal itself, that are akyua
negligible, as will be discussed below.

Now, what aresocial effects of the law proposal? The bill states thatshops should be closed on 7 public
holidays, plus Christmas Eve after 12 o’clock. As first day of the year and Christmas Day, theestare
normally closed anywdythe law would really change opening hours onysd#/hat is more, many stores are
also closed on Easter Monday and/or Boxing Dayouttany regulation. To sum it up, the law woulduehce
mainly three days of public holiday, plus partialaster Monday and Boxing Day. Recently, superntarke
normally close at 2 p.m. or 3 p.m. on Christmas,Beethe act would have impact on two or three fidhat
day. Those days, mothers/parents employed in retailld be able to be with their children, who a at
school, instead of going to work. However, there @pproximately 700 thousand people employed ail ratd
wholesale (NACE 45-47, Czech Statistical Office 28) and there are 5.3 mil. economically activepteo
(Czech Statistical Office 2014b). So, it is only.2% of economically active people who could be c#d by
the law. Nevertheless, much less people out ofetli@% are employed in stores which would be regdlat
the law and not every one of them would have tdogaork on public holidays. To sum it up, the sbetect
will occur on 5 days a year by less than 10% ofecaically active people.

The politicians also talk about an increased resfoethe tradition of the whole population thativiie able
to live the essence of the public holiday, e.gldyng the wreaths on the graves and monumentbenf¥
World War on & May. However, we cannot expect that people wilhdur the memory of war heroes, only
because the supermarkets are closed. They wilerath something else, some free time activitiess Th
actually also the intent of the law maker, to eagtople to spend time doing sports and going dittuie.
However, they will have to go shopping some otteer ithstead of doing free time activities... To siimp, we
do not expect any big social effect of the law josgd.

Let us look at theeconomic effect now. The opponents of the proposal talkniyagbout tax losses. Let us
therefore try to estimate the “endangered” taxes.Wlll count only VAT and tax on income of retageiAs it
was already mentioned above, there are much mbex obnsequences, like loss in tax on income aiflegs”
employees, increased taxes from free time servioagred excise duty from the sales of the retsil@nd
maybe even higher increase in excise duty fromsties of the pubs) etc. but we will focus only ba two
above named taxes. We will work mainly with datanir2013 (if available). Our estimation may be tfene
interpreted as follows: what amount of taxes wchdde been in danger of non-collection if the pregbiaw
had been in force in 2013.

It is not easy to get data about stores larger #sgm purged from all the exceptions named inahe
proposal, and define which of them would othervbgeopened unless the law is passed, so we will tave
make many rough assessments. We go out of thefrdatathe Czech Statistical Office “Sales in retailde
(excluding VAT) in enterprises with 1 000+ emploge® non-specialized stores with food, beverages or
tobacco predominating (NACE 47.11)" (Czech Stat@tOffice 2014c). This data covers the sales efldngest
retailers, which normally run stores opened on jgutblidays. We will not take into account thatrdare also
other stores that are opened on public holidaysnignéhose that are situated in big shopping ces)tr®n the
other hand, some shopping included in the salébdrtable will be done some other day or in smaiteres
which may stay opened even on public holidays,heotaxes will be collected, in the end. As the Eao
applies to wholesale, we will add Makro Cash&Canty the table. This way we will cover big FMCG Ise$
with big number of stores.

The sales in the table are divided into food andHiood. We will simplify the case and assume tloatdf is
in the group of lowered VAT (15% in 2013) and naod of normal VAT (21%). Total VAT per year is then
divided by 365 to get average VAT per day. We hawasulted a retail expert (the ex-CEO of Czech
hypermarket Globus, Mr. Vyhnalek) who estimated #itathose particular public holidays, the salel$ n@ on

4 Not because a law but because very low demandsdles would be very low those days. (Vyhnalek 2014
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average at 130% of the average day, except foNthe Year and Christmas Day, when the sales would be
almost zero. As only one quarter (2-3hours) of §hras Eve shopping hours are influenced, we gefirihé
figure by multiplying the average VAT per day an80% and 5.25 (for five days plus Christmas Eve)e Th
following table shows the “endangered” VAT that haywould not be collected due to the proposed|bgis
regulation. The data is in CZK, only the last coluaxpresses the “endangered” VAT in USD.

Table 2 “Endangered” VAT 2013

in

Thog;inds S; ézzgf Food Non-food VAT food VAf'g Ondo n- VAT VAT/day \r/e:Ag]E/I(;?gds thoLLjsS:gds
Retailers 241415028 | 197 768556 | 43646 472 | 29665283 | 9165759 | 38831043 | 106386 | 726 087 37112
E/I;Cksro 28 304 471 23187 183 5117 288 3478077 1074 631 4552 708 12 473 85 129 4 351
Total 269719499 | 220955739 | 48763 760 | 33143361 | 10240390 | 43383750 | 118860 | 811217 41 463

Source: Czech Statistical Office (2014c), Ministrpf Justice (2014)

We will now focus on tax on income of retailersoffr MokrejSova (2013) it is possible to count thioraf
profit of big Czech retailers to their sales. Torg-term average (2005-2011) of this ratio is 1.7&%e tax on
retailers” incomes (15%) is then expressed indHeviing table:

Table 3 “Endangered” tax on income of retailers 203

Thog;inds Sales Profitability Profit Tax n thlcjlésgnds
Retailers 241 415 028 1,76% | 4 248 904 637 336 32575
Makro c&c 28 304 471 1,76% 498 159 74724 3819
Total 269 719 499 1,76% | 4 747 063 712 059 36 395

Source: Czech Statistical Office (2014c), Ministrpf Justice (2014), MokrejSova (2013)

The state budget for 2013 equalled approximatel)0't*CZK, so the total tax “endangered” (1, 523, 276
thousands CZK) represented 0.14% of the Czech btatget in 2013. Although the calculations aboveewe
very approximate, disregarding many other consetpgerfsome of them were mentioned, some remained
unattended), we may conclude that the economicdigfahe proposal would be very low.

What is more, as it was already said above, thenitajof the shopping will be only shifted to sorother
day. As the amount and value of the items purchdspends mainly on the purchasing power of the lpcoe
are very sceptic about economic impact of the sateulated above, which should only demonstrateeitgive
inessentiality. Although more than three quartdrthe shopping represents impulsive decisions nuaicketly
in the stores (POPAI 2012), FMCG items are mosbiystimed and do not remain totally unused. People ha
to eat anything every day, and if they cannot gopping one day, they have to make the majorityhef t
shopping some other day. It may be truth that tleeeemore opportunities for impulses to buy unneass
things, if there are more days to go shopping oouthe whole, we suppose that public holiday shaogpmiill be
done some other day, if prohibited on the free day.

This depends mainly on the motives of the custortego shopping on public holidays. If the inceatis:
not to be bored, then we may expect “unnecessanguisive shopping. Restriction of shopping hourdl wi
bring tax losses then. However, if the motive toshopping is: to buy food and other necessary thitige
shopping will only be transferred from free daysvarking days, if the restriction becomes effective

Accordingly to the sales, also jobs are “endander&lthough mainly seasonal workers are employed fo
public holidays (to avoid paying stable employeetsaefor working on a free day), there is still ttianger of
losing jobs (even if mainly part-time jobs), poiaily also of increase in unemployment and theefemhanced
expenses of the state budget to support the nemdyployed. However, as we suppose that the shopylhg
be mostly done only some other day, supermarkdthaie to employ these people on the other dayetable
to serve increased amount of customers (i.e. thddbore the public holiday). In the end, we do expect any
big loss of jobs in the long run.

Conclusion

® The data are from 2011, as there are no offiaterIdata available. We seek for rough estimatgetahe basic idea about the possible tax
loss. The ratio between food and non-food was estichbased on the ratio of the retailers.
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As demonstrated above, we do not expect any bigtivegeconomic impact of the proposal, as some
opponents warn. However, we are sceptic also adoytpositive economic impact in the form of suppafrt
small and medium enterprises. The proponents ofich@xpect social effects above all. However,@smany
people will be affected, we do not suppose to seadiny big social impact in the form of “happy fhas’ and
well-being. Time spent with the family and at watépends more on the decision of an individual tamcts
banning shopping on public holidays. We also dobmtieve that such a law would teach people tobeate the
essentials of public holidays (like honouring themory of soldiers died in thd2WW). The only one bigger
impact will be the political one, as the psychotagiboundary of regulation of shopping hours wéldamaged
and we may expect further regulation on other diayature. The problem then transfers into a marepkning
issue of the rate of regulation of business andlatign itself. Finally, a question arises, whethehould really
be the state that decides how the well-being ofpingple looks like, and whether it can really isfige it by
these forms of regulation.
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