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References 25 years +
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TOP 1% 



Social has changed HRM landscape
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Portals: Be listed

Search Engines: Get ranked

Social: Participate
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Social networks, the fastest growing 
source of quality Hires

Source: Adecco Research 2013,19 countries 3.300 HRM ManagersSource: Adecco Research 2014, 25 countries1,500 Recruiters



Regional Membership

138M+ EMEA

104M+ Europe

92M+ Asia and the Pacific

60M+ LATAM

18M+ MENA

17M+ Southeast Asia

Some facts about

• founded in 2003 with the purpose of 
professional integration

• in more than 200 countries 

• 67% of users are from outside of the 
US

• 23 languages

• more than 80% of LinkedIn's members 
are decision-makers in their 
organizations,

 LinkedIn user has a household income of €
80,000 (compared to € 43,849 of Facebook 
users or € 41.680 of Twitter users),

• an average of 172,800 new members per day

• the average age of a LinkedIn user is 41 years,

• 45 percent of LinkedIn's visitors also visit other 
digital content (website, blog, etc.),

• members share views and expertise in more 
than 2.1 million groups

(June 2016)

LinkedIn Metrics

www.LinkedinforBusiness.us

Industry in Numbers



1-2-3-Personal Profile = Profesional Brand

?

4 key elements The only thing that appears in the LinkedIn search engine!

1. photography
2. title & industry & 

location
3. contact details
4. summary

It all starts with YOUR story!

Write a 
descriptive
headline
Your headline is 
your mission 
statement 

Choose a profile 
picture that stands 
out 

Contact info

Use your 
summary to 
showcase your 
passion



Experience
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Promotion of your
Comapny on Personal 
Profile Automation



Endorsments
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 endorsment 
 min 5
 SEO / Key words

Get endorsed on LinkedIn



Show candidates you rock

• Let candidates know you’re a star 
• Get LinkedIn recommendations =WOM
• The best recommendations come from candidates 



Multimedia



Create and share content

• Engage your 
audience with 
useful content 

• If you’re regularly 
sharing useful 
information, soon 
your prospects and 
fellow recruiters 
will see

Create content – POST  

Share content



Keys: 
Profiles that Inspire



Sourcing for modern recruiters

1. boolean search ( Google , etc. )
2. networking
3. activate viewers of your profile
4. advanced search 
5. join grops
6. activation of the employees on LinkedIn
7. LinkedIn Recruiter



4 x Networking 501+ 

1. start with people you know - contacts from your address 
books, email accounts and calendars

2. find people in search tab, "company“, so that you can begin 
to look for employees who work in the industry

3. join groups
4. activate viewers of your profile



Networking- people you know 
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For greater respond: Customize your invitation with reference
common interest or LinkedIn group , or an indication of how
you know



Company Serach & follow



Create lead lists with 
premium filters

Advanced search

Opozorila 
v VAŠ mail

premium filters



Activate viewers of your profile



Groups

• 2,1 milion
• effective for getting new candidates
• be active: posts, questions, jobs



TALENT SOLUTIONS

Sourcing for modern recruiters



http://youtu.be/jW-QEPxwHq4

Set your business 
up for SUCESS

http://youtu.be/jW-QEPxwHq4
https://www.youtube.com/watch?v=bTTDD-n8-vE&feature=youtu.be
https://www.youtube.com/watch?v=bTTDD-n8-vE&feature=youtu.be


“More than 80% of candidates believe that 
current employees are credible sources of 

information about organizations” 

Corporate Leadership Council (CLC) survey

Your employees are connected to top talent

By influencing them, you save time and improve quality of hires!



Attract more followers

• Let your current clients know the value that you provide. 
Include your Linkedin page in the company's communications, 
such as e-mail or blog, website.





Career Pages - Your Employer Brand



Career Pages - Your Employer Brand

Customize your employer brand messaging



“LinkedIn Talent Solutions has greatly helped us in sourcing 
candidates with complex and varied skill sets. We have been 

able to reduce our turnaround time by 40% and recruiting 
costs by 50%.”

Yuvraj Bhatnagar

Director – Talent Acquisition

GlobalLogic India

Reduced Recruiting Costs by 50%

Objective:
Sourcing of multi-skilled quality talent in the shortest possible time, such that there is no significant 

impact on business

Solution:
Move to social recruiting by adopting LinkedIn Recruiter and Job Slots 

Results:
Successful adoption of social recruitment as a culture

Larger talent pool accessibility by engaging with passive candidates

Reduction of turnaround time leading to significant reduction in costs



“LinkedIn Talent Solutions are the best solutions 

available today for social recruitment. Using the 
recruiter license, I was able to close some key positions 
within a shorter period of time – otherwise through other 
sources  it would have taken longer. Thus the ROI on the 
recruiter license has been phenomenal”

Kaushik Panda 

Corporate HR & Employee Relations

Renew Power   

Challenge:
Being in a niche industry, finding the right talent with the desired skill sets at the right time was a major 
challenge    

Solution:
Adopted Recruiter License to increase their reach beyond the active pool of candidates

Results:
Talent which was inaccessible before through other channels was easily identified and 
sourced  through LinkedIn Talent Solutions. This also helped reduce the time to hire

Acquired Right Talent at the Right Time 



Time to hire is part of a 

recruiting strategy and 

have to be defined and 

calculated

LinkedIn can help you 

to reduce your time to 

hire

LinkedIn doesn’t give 

you only tools but also 

continuous support and 

consultancy to achieve 

common goals

Conclusions: ready to start?



brigita.lazarlunder@planbplus.biz
GSM: +986 41 516 693 

Brigita Lazar Lunder

brigita.lazarlunder@planbplus.biz

• Workshops
• Consulting & Coaching
• In-house workshops
• 360° Analysis of LinkedIn personal profile & LinkedIn company page
• Implementation of LinkedIn personal profile & LinkedIn company

page
•

360° LinkedIn Solutions

mailto:brigita.lazarlunder@planbplus.biz

